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2012 Grantmaking Letter of Interest 
for Annual Impact Grants 
of $10,000 or More




Letter of Interest Deadline – Noon, Tuesday, January 31, 2012

All forms and attachments may be found on line at http://www.theartswave.org/support/impactgrantmaking
Part One





1. Name of organization:

2. Street address:                                       

City:                                       State                                 Zip:                County:



3. Person to contact for further information:

4. Telephone:                                                               

5. Fax:

6. E-mail:                                                                         

7. Web site:

8. Date of Incorporation_________ and EIN #: ______________

9. What are the dates of your fiscal year?

10. Current arts programming budget:  $_____________.  (For arts organizations, this is your annual operating expense.)

11. Do you have an endowment? ______  If so, please provide its market value at the end of your organization’s most recently completed fiscal year.  ____________________
12. Total Audience Served: _________.  Adult: ________.  Children 18 and under:_______.

13. We have reviewed the following – all of which can be found on the ArtsWave website at the following link http://www.theartswave.org/support/impactgrantmaking

Letter of Interest Guidelines





______Yes
Letter of Interest Application





______Yes
Guiding Principles  







______Yes

Applicant Requirements






______Yes


Arts Community Impact Agenda  





______Yes
Application Guidelines






______Yes

Application 1 for grant requests of $50,000 or more


______Yes

Application 2 for grant requests between $10,000 and $49,999        ______Yes
Outcomes, Activities, Outcome Measures, Data Sources 

Summary Spreadsheet 
 





______Yes
Application 1 Scorecard  






______Yes
Application 2 Scorecard






______Yes
Grantmaking Review Calendar





______Yes
SAMPLE Recognition Policies for


Grants over $250,000

or

SAMPLE Recognition Policies for

Grants between $10,000 and $249,999



______Yes

14. Our organization meets all of the Applicant Requirements for the Annual Impact Grant Size we are seeking:   ______Yes   

OR our organization meets all of the Applicant Requirements for the Impact Grant Size we are seeking except: _________________________________________________

15. We are seeking a Grant in the following range:

______$1 Million or more

______$50,000 to $999,999

______$10,000 to $49,999

Prior year ArtsWave funding: $______________

Funding history will be considered for currently supported organizations at all levels.  Due to transition funding commitments to former Member and Associate Members in 2013 and 2014,  it is unlikely that ArtsWave will be able to provide significant increased support to a new or currently supported organization in the first two-year cycle of funding under the new model and/or until community campaign growth results in more funds available for distribution.
Part Two
In the aggregate, ArtsWave values a diverse portfolio of art organizations that reach a broad spectrum of people and geographies.  
Please limit your 12 pt. response to the prescribed text boxes below.
1. What is your mission statement?  What are your specific strategies/actions to deliver on this mission? 

2. Highlight the unique aspects of your organization’s arts programming and/or how it is differentiated from like organizations in this local market. 

3. Describe your organization’s targeted audience/population and geographic reach.

4. List other regional arts organizations, inclusive of ArtsWave, with whom you collaborate to maximize impact/ensure efficient use of resources.  (For example, new audience reach, costs saved, grantee outcome delivery and revenue generated.

Attachments

A.
Copy of your organization’s IRS tax-exempt letter, if not previously funded by ArtsWave.

B.
Please submit a one-page financial report for revenues, expenses and operating bottom line results which includes fiscal year 2011 actuals and projections for 2012.  Specify your fiscal year end. 

Part Three

1. Please put a prioritized number (1,2,3…) in the box next to one or more of the following grantee outcomes which best describes the outcomes your organization believes its arts programming delivers or assists in delivering. (Please see a more detailed description of each outcome in ArtsWave’s Arts Community Impact Agenda and explanatory notes that follow.)

Please note:  While ArtsWave understands the desire to try to satisfy as many outcomes as possible, the learnings from the 2011 Trial Application Process review suggest that many of the more successful applications focused on fewer total outcomes, which permitted the applicant to drill down deeper to find powerful actual or potential metrics for success.  

That being said, several organizations did have the capacity to demonstrate substantive impact across all seven grantee outcomes; they understood, however, that the objective for measuring impact is to demonstrate depth, not breadth.  The timeline for determination of grantee outcomes is recommended to be the preceding 12 months and/or the next 12 months, additional trend lines can be relevant or valued. (If it is easier for the applicant to report on a seasonal basis, this is also acceptable, as long as the dates are stipulated.)
(   )
Outcome A - Extraordinary cultural experiences.

Extraordinary cultural experiences which have a national or international profile, reflect innovative thinking, and/or represent something uniquely special about the Region, are available.

 (   )
Outcome B – Cultural clusters.

Cultural offerings are available through clusters of arts providers and events in close geographic proximity and these cultural offerings draw attendees.

(   )
Outcome C - Arts learning.

Arts instruction is available to children in schools across the Region. Children and parents feel more comfortable with and interested in the arts as a result of participation in arts learning programs.

(   )
Outcome D – Arts-focused community gatherings.

Art events draw attendees from different ages and cultures from across the Region and socio-economic spectrum.

(   )
Outcome E – Wide variety of art forms. 

A wide variety of cultural offerings is available for consumption in the Region.  

(   )
Outcome F – Artmaking opportunities for amateurs.

Opportunities are accessible for amateurs (adults and children) to make or perform art.

(   )
Outcome G – Arts engagement across the Region.

Cultural programming is available across the Region.  Institutions collaborate across geographies.

2. Through data analysis and research done in 2009, ArtsWave identified important community attitudes about the value of the arts, community priorities, and the changing fundraising landscape.  Hundreds of interviews helped us uncover two powerful and valued impacts that the arts have on communities:
First, because the arts connect people within and across neighborhoods and other communities.

Second, because the arts make neighborhoods exciting – creating vibrant places that people like to spend time, visit, live and work.

Keeping those two larger impacts in mind, how does your organization impact  the “community-at-large,” inclusive of the organization’s grantee outcome selections above?  
Response to Question 2:

______________________________

_____________________________ 

Signature of Board President


Name of Board President
_________________________________
______________________________ 

Signature of Chief Professional Officer
Name of Chief Professional Officer
Please deliver 20 printed, collated and three-hole punched copies of the Letter of Interest (LOI) packet along with one copy of an audited financial statement, on an accrual basis, of your organization’s last completed fiscal year to ArtsWave, 20 E. Central Parkway, Ste. 200, Cincinnati, Ohio  45202, by noon, Tuesday, January 31, 2012.  Additionally, please submit an electronic pdf file which includes LOI materials, exclusive of the audit, to executiveoffice@TheArtsWave.org 

Questions?  

         Call or e-mail Teri Haught, Chief Financial Officer at (513) 632-0122  teri.haught@TheArtsWave.org or 


Heather Hallenberg, VP Arts Services at (513) 632-0128  heather.hallenberg@TheArtsWave.org

































