The following are examples of e-mail messages you can use to promote ArtsWave activities during your employee campaign.  Just add your own personal touch.

1.) Message promoting Macy’s Arts Sampler, February 11, February 25 and March 10, 2012. We recommend sending this e-mail out a week or two in advance so employees can plan ahead.
· E-mail Subject Line: The Arts Are Taking Over for Three FREE Weekends!
· Message Text: Mark your calendar and plan to attend the nation’s largest FREE arts festival—Macy’s Arts Sampler, on February 11th, February 25th and March 10th. These fun, creative, exciting events have something for everyone. You can sample ballet or Latino dance, fiddle tunes or puppet shows — dozens of arts activities are scheduled at venues throughout the region, performed by seasoned professionals and emerging artists. You can find an event schedule and links to the Sampler smartphone app at http://www.TheArtsWave.org/arts/sampler. Once you’ve experienced the arts, look for information on how you can make a gift to support the ArtsWave Community Campaign this year.  Our 2012 campaign will kick off on (date). More information to come…
2.) Message for the start of your employee campaign—we recommend that this message is sent a week before your campaign begins.

· E-mail Subject Line: Catch the Wave with the 2012 ArtsWave Community Campaign!
· Message Text: The arts make our region a great place to raise a family, run a business, discover new ideas, and make a difference.  ArtsWave is creating community through the arts. That’s why XYZ Company proudly participates in the annual ArtsWave Community Campaign, formerly known as the Fine Arts Fund. Concerts, festivals, plays, and museums create lively neighborhoods and revitalized communities, attracting residents and businesses, making our region a great place to live. Did you know that for just $1 or $2 a pay period you can ensure that the arts continue to be a positive force throughout our region? Come and celebrate what the arts have to offer by joining in our employee campaign events:  
Kick off: (location) at (time). Food, entertainment and a guest from (arts organization) will start the fun! (Be sure to list all campaign activities.) 
3.) Reminder message to turn in pledge cards or to e-pledge—we recommend sending this out a few days before the deadline/finale of your campaign.

· E-mail Subject Line: It’s not too late to show your support!
· Message Text: Our ArtsWave employee campaign will conclude tomorrow. We hope you will help us reach our company goal of (insert $$ goal) by taking a minute right now to complete a pledge card (or use the online e-pledge process). Your support will contribute to the vibrancy and vitality of our region and help connect people within and across communities. Please drop off your signed pledge card at (location). Remember, if you increase your gift over last year, or make a first-time contribution to our employee campaign, your name will be entered twice into our raffle drawings! Thanks for your support.
4.) Message to thank employees and announce results—we recommend that this come from the CEO, personally thanking everyone for their efforts and announcing the final total.

· E-mail Subject Line: Thank You for Supporting the Arts!
Message Text: Because of the support of our employees, XYZ Company was able to meet our campaign goal of $___!  Your contributions will ensure that arts organizations throughout the region continue to make our community a better place to live, work, play, and stay. Please join me and the campaign team on (date and time) for our finale party. I look forward to celebrating this achievement with you!
